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Funnel
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DESIRE

ACTION

AWARENESS

INTENT

A master communication –
reach as an objective

Cohort specific sub-
messages of your campaign

Remarket your content 

Call to Action – Buy, give me 
your email, do something!



Brands can’t do any 
direct or some 
implicit 
communication. 
Surrogate 
communication is the 
norm when 
consumers want 
clarity. 

ALAS...

Users heavily search 
for healthcare 
information and do 
not have enough 
credible, consumer-
facing information. 
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Translated into Real world insights

➜ Banned products
➜ Cannot use common phrasing
➜ Must use certain phrasing
➜ No retargeting
➜ Slower turnaround time due to regulation
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https://support.google.com/adspolicy/answer/2430794
https://support.google.com/adspolicy/topic/1626336?hl=en&ref_topic=2996750,1308156,


Why does digital marketing 

matter in spite of it all?

➜ Where-can-I-get-treatment moments
➜ Who-can-I-trust
➜ Where-can-I-learn-more
➜ Please-assure-me
➜ This-is-scary-AF
➜ I-need-more-than-just-treatment
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What works?

Successful 
marketing –
disguised as 
media content. 

No problem can 
be solved by an 
advertisement.

Be there when 
they need you not 
when you need 
them.

Search engine 
optimization and 
search engine 
marketing.

Communities 
have power. 

What can others 
say for you that 
you can’t say for 
yourself?
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“
Every country, industry, 

company and platform has 
its own standard of 
regulation for online 

marketing. 
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A TIGHT LEASH HELPS US 

Not all 
products 
are born 
equal

Specialists 
do know 
the best

There are 
some 
green 
shoots
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Opportunities ahead

LEARN AS A LAGGARD

➜ It’s ok to be late to the 
party!

➜Best practices > trends
➜Optimizing, testing
➜Quality > Quantity

GO WHERE NO ONE ELSE 
HAS BEFORE

➜Partnerships – but not 
because someone has 
500K page visits

➜Communities – not 
because someone has a 
million followers
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LET’S discuss?
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Thank you
I’d love to brainstorm with you.

ayushimonaa@gmail.com
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